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Database marketing is at the crossroads of technology, business strategy, and customer relationship
management. Enabled by sophisticated information and communication systems, today’s organizations have
the capacity to analyze customer data to inform and enhance every facet of the enterprise?from branding and
promotion campaigns to supply chain management to employee training to new product development. Based
on decades of collective research, teaching, and application in the field, the authors present the most
comprehensive treatment to date of database marketing, integrating theory and practice. Presenting rigorous
models, methodologies, and techniques (including data collection, field testing, and predictive modeling),
and illustrating them through dozens of examples, the authors cover the full spectrum of principles and topics
related to database marketing.

"This is an excellent in-depth overview of both well-known and very recent topics in customer management
models. It is an absolute must for marketers who want to enrich their knowledge on customer analytics."
(Peter C. Verhoef, Professor of Marketing, Faculty of Economics and Business, University of Groningen)

"A marvelous combination of relevance and sophisticated yet understandable analytical material. It should be
a standard reference in the area for many years." (Don Lehmann, George E. Warren Professor of Business,
Columbia Business School)

"The title tells a lot about the book's approach?though the cover reads, "database," the content is mostly
about customers and that's where the real-world action is. Most enjoyable is the comprehensive story – in
case after case – which clearly explains what the analysis and concepts really mean. This is an essential read
for those interested in database marketing, customer relationship management and customer optimization."
(Richard Hochhauser, President and CEO, Harte-Hanks, Inc.)

"In this tour de force of careful scholarship, the authors canvass the ever expanding literature on database
marketing. This book will become an invaluable reference or text for anyone practicing, researching,
teaching or studying the subject." (Edward C. Malthouse, Theodore R. and Annie Laurie Sills Associate
Professor of Integrated Marketing Communications, Northwestern University)
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From reader reviews:

Paul Birch:

A lot of people always spent their particular free time to vacation or go to the outside with them family
members or their friend. Are you aware? Many a lot of people spent these people free time just watching TV,
or even playing video games all day long. In order to try to find a new activity that's look different you can
read some sort of book. It is really fun for yourself. If you enjoy the book that you just read you can spent all
day long to reading a e-book. The book Database Marketing: Analyzing and Managing Customers
(International Series in Quantitative Marketing) it is extremely good to read. There are a lot of people who
recommended this book. These people were enjoying reading this book. If you did not have enough space to
develop this book you can buy the particular e-book. You can m0ore quickly to read this book through your
smart phone. The price is not too expensive but this book possesses high quality.

Jessica Davis:

As a student exactly feel bored for you to reading. If their teacher questioned them to go to the library or
make summary for some e-book, they are complained. Just minor students that has reading's heart and soul
or real their pastime. They just do what the educator want, like asked to go to the library. They go to
presently there but nothing reading significantly. Any students feel that reading is not important, boring
along with can't see colorful pictures on there. Yeah, it is for being complicated. Book is very important for
yourself. As we know that on this period of time, many ways to get whatever we really wish for. Likewise
word says, many ways to reach Chinese's country. So , this Database Marketing: Analyzing and Managing
Customers (International Series in Quantitative Marketing) can make you really feel more interested to read.

Lily Terry:

What is your hobby? Have you heard this question when you got scholars? We believe that that concern was
given by teacher to their students. Many kinds of hobby, Every person has different hobby. Therefore you
know that little person like reading or as studying become their hobby. You have to know that reading is
very important and book as to be the factor. Book is important thing to provide you knowledge, except your
personal teacher or lecturer. You discover good news or update concerning something by book. A substantial
number of sorts of books that can you choose to adopt be your object. One of them is actually Database
Marketing: Analyzing and Managing Customers (International Series in Quantitative Marketing).

Michael Larose:

Reading a reserve make you to get more knowledge from that. You can take knowledge and information
from the book. Book is prepared or printed or outlined from each source this filled update of news. In this
particular modern era like currently, many ways to get information are available for you. From media social
such as newspaper, magazines, science e-book, encyclopedia, reference book, new and comic. You can add
your knowledge by that book. Ready to spend your spare time to open your book? Or just in search of the
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